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Bring Your Own Bowl: an event with influence?

From research to practice: 

developing interventions 

with influence
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THE PROBLEM?

• High level of refusals and ejection rates at Tuesday night ‘Lock In’ event.

• Reports of noise issues in Halls of residence between 7pm and 10pm.
“It’s the same week in week out… unless you want to join the party, you have no choice but to 

find somewhere else to chill out or do some uni work”
“It normally starts about 7-8ish, the noise builds as the drinking games get going, you just watch 

the clock counting down the time until they head to Lock In”

• Many shopping trollies left outside accommodation following bulk purchase of alcohol 
from local supermarket. 



Research to intervention 

DEFINING THE BEHAVIOUR? Pre-drinking on Tuesday night before ‘Lock In’ event

KEY THEME? Irresponsible alcohol consumption
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BYOB – Food Waste Focused

• Total food waste in 2016-17 from UWE halls: 156,968.32kg
• Emissions cost - Carbon Dioxide equivalent: 298,274.01 CO2-e (kg). 
• On average, a UWE student will throw away £9 a week in unwanted food. 



BYOB – Influencing!

Did you know, that the average UWE student throws away £9 worth of food each week? And, 51% of the rubbish in general 
waste bins from student accommodation at Frenchay campus is unwanted food?

Our students have been learning this! We tested 486 students (an increase on 143% from the year previously) 

2018-2019:
• Hosted 4 BYOBs in 2018/19 and on average, a huge 68% UWE students attending knew it’s £9 and 76% correctly 

answered 51%!

• 764 students attend BYOB this year, a 27% increase on 2017/2018

• We also ran a successful social media campaign for BYOB, covering 3 social media channels and 2 campuses. Our 
Instagram story views increased from 607, to 992, to 989 in 1 year, which equates to a 63% increase. 



BYOB – Influencing!

Key Lessons:

1. We harnessed the power of partnerships to build mutually shared goals for 
successful outcomes.

2. We confirmed that free food is a useful tool to drive student engagement! 

3. A campaign needs maximum three key messages/actions for greatest 
impact/behaviour change.
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