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Influencing behaviour change to increase recycling and reduce
waste

1. Laying the groundwork for action — Get the basics right
2. Taking action — Piloting & experimenting

3. Going further — Promoting & scaling
4

. Summary & Lessons learned
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nspiration and insight to change

Improved Data Gathering
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The Alliance for Sustainability
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June 2019
Bonms CEAUE
S P et res o0 oy Property Name :: Recycling King's
. Wirginia Woolf Building 81%
| L Talbot Yard 7%
Science Gallery 5%
. Wolfson House 73%
Three Tuns Yard A3%
. Great Dover Street Apartments 68%
Mag's Head Yard 66%
b . Mew Malden Sports Ground 665
) o o e i . "'\b b\. P Strand Main Carmpus 65%
o ' ' 6 Stamford Street Apartments 64%
T S e e Bush House 60%
Disposal M... ®Recycled @ AD @ EAW Honor Oak Park 595
100% lames Clerk Maxwell 50%
* Graph 1 - Split by waste stream (KG) . I S EE— =
Charmpion Hill 54%
* Graph 2 —Total weight per campus (KG) o Denmark Hill West A9%
40% Denmark Hill East 43%
* Graph 3 — Disposal Method per campus (%) . Britannia House 2%
Griffin Sports Ground 40%
* Graph 4 — Building League Table (%) TS o o P o Maughan Library 37%
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Targeted Improvements =
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waste streams at King’s College London

inornl bins

mixed Clear bags dry mi?<ed
recychng )_ recycling

- Reviewed the bin ratios of each building

general general
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- recyclmg - Introduced new waste streams to maximise
glass . g|ass
recycling IO recycling
\dary

- Retrained operatives handling waste

recycling

- Developed infrastructure to improve source

segregation
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2 Taking Action — Pilot & Experimenting = =
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June 2019
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DON'T BE TRASHY p il 3 test flats for different interventions

IMPACT REPORT Reuse Kits to help students reduce

waste

; | Vinyl stickers with positive and bold
“! m umn; ; A . messaging to nudge behaviour in
zal ' | kitchens & bedrooms

Community Gallery Posters to instill
a sense of pride in the shared
kitchen areas

IS

DON'T FORGET TO FREEZE
YOUR LEFTOVERS!

#DontBeTrashy
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* Before you start, work out your baseline and how
data will be collected

We've
introduced

a cup levy
to help us use

00,000

e Getacomms planin place so everyone’s on the
same page and knows why changes are made (and
can explain them)

* Canyou link with other avenues selling the same

S S message, e.g. SRA, NUS, WRAP

Switch to a * Engage academics and student projects on elements
reusable of behaviour change

cup & save

20p* * How can you be creative in your messaging?

on every hot drink.

=]

r
-

E i  scan to
= L= find out more!

*proceeds will go to a Sustainability Projects Fund to support student & staff-led projects

m GLOBAL CONSORTIUM FOR
: SUSTAINABILITY OUTCOMES
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3.Going further — Promoting & Scaling

Pioneering London's refill revolution

ineers are spearheading London’s transition to a ‘refill society’ and rethinking the way that we hydrate the city.
They are taking action.
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Making changes in the workplace, : : :
Making changes in public spaces . 5 :
and at venues, events, shops, Changing behaviour, social norms,
such as streets, parks, and other

restaurants and London mindsets and perceptions
2 places where people gather k
attractions t‘
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Designing new solutions and business
models that keep our city hydrated
without single-use plastic

Redesigning London’s drinking water Informing and influencing others to
infrastructure to support refilling think and act differently

The Alliance for Sustainability
Leadership in Education

@
OOC auc



é Leverage points

JOINING UP How
might we find and
build evidence
that aligns our
objectives with
existing policy
objectives,
political priorities
and industry
initiatives?

INFRASTRUCTURE
DESIGN How might
we influence the
design of London's
water
infrastructure so it
supports refilling?

JOINING UP
How might we
coordinate
action with
other actions,
initiatives and
campaigns on
ocean plastic?

Throwaway cltornatives 1o

Sys'em S‘ir;p:-uu ]p‘::::; single-use plastic water botties (SUP
ossumehons exist in the syshem water bottles) help tronsition fo o

non-plastic based system

PRIORITISING PREVENTION AND REUSE: How might we
move towards a waste system that prioritises
‘prevention’ and ‘re-use’ over ‘recycling’ and disposal'?

Sysiem

2 INFLUENCE!

»  There are no SUP water bottles in the system

PRODUCT-SERVICE DESIGN SOLUTIONS How might we
find innovative design solutions at a variety of scales?

Closing the loop Throwaway Refillable water vessels System to support
on plastic alternatives refillables
~ STV e by € s
Pbl‘y What are the » "'."':"'-\.: l‘.::;'. SAZ CONtIRTe (9 g wTh Catereny) Pty armi ~
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Industry g asthan Wit or 1hé baniers? BUSINESS CASE How mlghf foundations, cofos / res-
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T \ ¥ . P M acwman
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Infrastructure \ s itios doe i
- ) J o . SCALING oot IOgroll
\ / Contuon whers redibabios X asGaed ol maoke single-use
: oo g ? aremstoliowed How might we work ) 0
il o riacess Waste e e Whsv Seige . P \HE - S e system plastic water
Reta v - with disruptors fo v need 1o
(from logistics — Retrele 44 e & oy Abpen le P botties a taboo
through to customer . R ' el and using a
experience) Peer & socia product-service refillable wate
o beharvour so'vho' M? o 5
\ Litering. binni oo b vessel the norm?
Behdviour e.rmg' o Shifting citizen . Constantly use refillables as
behaviour o ‘normal’ way of behaving
» Rocycle » Choose alternative » Buy ond use refilioblo
“ Poor & soon
Returr e
IMPACT EVIDENCE DOMOVIOUr
How might we build the - VALUING THE OCEAN: How might we
evidence of "“P.“':f Making o contribution communicate more effectively so that
: shifting behaviour? Valuing the protection of the oceans & marine life TR R e R R SRR
Values develop a shared appreciation of its value?

CULTURE How might we tackle negative
perceptions about the drinkability and
healthiness of tap water?

The Alliance for Sustainability
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Be aware you can’t do
it alone!

Changes you make
are part of a wider
system

Leadership in Education



4.Summary & Lessons Learned =

* Keep messaging simple

* Build relationships

e Ask and listen to what your waste suppliers actually want
* Be aware of unintended consequences

* Behaviour change & realistic expectation of students

* Progress not perfection (will always be some contamination no
matter how hard you try!)
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The Alliance for Sustainability
Leadership in Education
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End extreme poverty, inequality and climate change
www.sdgaccord.org




