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The Sustainability Hub
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Achievements To Date

• 2019 – 1st Carbon Neutral Students’ Union

• 2019 - Divestment

• 2018 – 2019 – Mooncups (Period Poverty)

• 2018 – Funding for +25% bike parking spaces

• 2018 – 20p Coffee cup charge

• 2017 – 2019 – Interhall Energy Competition

• 2017 – Paperless coursework

• 2015 – 2017 – Funding transition

• 2014 – Food Hive established

• 2014 – Community Garden & Accommodation Food Waste Collections

• 2012 – Green and Blue Space & Fair Share established



www.eauc.org.uk

Sustainability with people and 
community at its heart
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Wider sustainability

Sustainability is not just about carbon.

Period poverty

Living Wage

Plastics ban

Active travel

Biodiverse campuses

Curriculum development and content

Black attainment gap

Accessibility
Health and Wellbeing

Growing spaces

Plant-based diets

Circular Economy
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Key “takeaways” of 
effective campaigning
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CAMPAIGN 

e.g. disposable 

coffee cups

WIDER CONTEXT

Relationships

Skills

Legacy 

(+ve and –ve)

Strategies

Trends

Journey
Resources

Experiences

Campaigns do not happen in 
isolation and their structure 
and success is shaped by a 
wide range of external factors.
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Key “takeaways” of effective 
campaigning

• PLAN! – SMART plan your campaign:

- be specific what you want students/union/institution to do

- forecast future barriers – time can be against us

- manage expectations

• Do groundwork – informs your plan and actions

• Understand your key relationships – stakeholder and motivation 
mapping
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Key “takeaways” of effective 
campaigning

• Be prepared to do a lot of work (you may feel the Uni/College 
should be doing this)

• Do regular self/team reflections of the campaign

- How is it going?

- Has the wider context changed since you started? 

- Do we need to alter the plan?

• Do keep everyone in the loop – bring them on the journey
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Key “takeaways” of effective 
campaigning

• What is campaigning?

Can be a lot of shouting 
on social media – which 
is good!
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Key “takeaways” of effective 
campaigning

• What is campaigning?

Can be a lot of shouting 
on social media – which 
is good!

But remember the 
importance of non-public 
campaigning – ‘dry’ but 
crucial. 
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Key “takeaways” of effective 
campaigning

• Remember this is a journey – build 
relationships (not always easy!) and 
keep chipping away to create a 
strong legacy for future work.

• Using the UN SDGs as a framework 
for sustainability can help a lot 
internally and externally
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Role of Student Leaders

Students, Student Officers and your respective Students' 
Union/Association can be a key driver for many types of change, including 
issues surrounding sustainable development and climate justice. 
Understanding of the climate and ecological crisis and sustainability within 
student governance structures and the wider student body is essential to 
creating a step-change in campus sustainability.

You have the platform to create positive change. 

Resources:
Student Leaders for Sustainability Guide
Example Students’ Union / Association SMART Action Plan
Simplified SU / SA GHG emission calculator
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Thank you
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