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The Cambridge Sustainable Food Policy .




Cambridge Context Umw'dLEy, Caffes )
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A University Catering Service i
part of Estates Management Wi

o Cembridge = &
g@ Grand Arcade & Anglia Ruskin ,
AN Universi

A 10 Cafes, mostly embedded in : .
University departments

A + University Centre (café, ‘
dining hall, Riverside TS
Restaurant)

A The Buttery F University Library Tea Room
. B Combination Room G West Café
A NO ha”S I CO”egeS Separate C Computer Laboratory Café H Arc Café
D Mathematical Sciences Café | Faculty of Education Café

E Greenwich House Café J Faculty of Law Café




INFLUENCEI

Where the policy came from =)
Several relevant policy aims: R |

Univers

APosi ti velustainabifity uence = Zee

performance of suppliers, and sustainability =1
credentials of goods & serviceswe pur c ha &= =====" %

nMatch our aspirations
conservation and food security research, with
sector leading practical performanceo

Nle and PaUIa Wh'te (Head of Catering & Catering Manager)
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Developing the Policy by :@:
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Engaged with academics fradoologyand Geography
and theBehaviour and Health Research Uletading to a
focus on 4 key areas:

2.
3.

4.

mprove vegetarian/vegan choices and actively
promote

Reduce ruminant meat

ncrease sustainably
sourced fish

Cut food waste




1. Reducing ruminant meat
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A The livestock sector accounts
for 14% of global GHG
emissions T more even than
transport!

A 39% of this is from beef and
lamb.

AfnShifting | ess
weekods calori es
and dairy products to chicken,
fish, eggs, or vegetables
achieves GHG reduction
greater than buying all locally
Sour c e dwedadv@nds ol

Environmental Science and Technology

FOR 1KG OF GREENHOUSE GAS
EMISSIONS YOU COULD EAT:

3 18 520

MEALS OF: MEALS OF:

MEALS OF:

BEEF OR LAMB PORK OR CHICKEN CHICKPEAS, BEANS

OR LENTILS

red meat
savE 1300 GALLONS or WATER

from

_‘--“-—

C—

DONT TAKE A
SHOWER FOR

v
3 MONTHS

DONT FLUSH
YOUR TOILET FOR ‘

@" OR

6 MONTHS )

FOR LUNCH TODAY,
DONT EAT

1 BURGER

GOTDROUGHT.COM
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2. Promoting planbased options >
i Contribution to climate ch f
A what you eat more important o different diets in the UK

GaC22R YAf Saé¢ 2yt g,
of total GHG emissions
from food production.

A Switching from high meat
eater to vegan reduces
RASOQa DI D "FZZULJ

A H| h meat eater tO IOW . Higer;trgriat- mgﬂa?[i:[[grs Lo;vatrgrt_esat- Fish-eaters Vegetarians Vegans
meat eater, still reduces it by 35%

A Processed and red meat also have links with bowel cancer
and heart disease.

kgLGHG/ 2000 kc
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3. Only sustainable fish A &

June 2019
FIVETE0Y lan :'€;=‘Cn‘rl\’;r:tr::d.e;;|lls Qﬂeuauc

A UN FAO estimates that 81% of monitored fish stocks
are over-exploited or fully exploited

1950s 1960s 1970s 1980s 1990s 2000s

In1950:15% _____|

of fish stocks In 2003: 32%

were harvest- of stocks had

ed to their collapsed.

maximum

sustainable

limits.

85% were - 39% were

sustainably averfished.

fished.
The remaining 29%
were at the limit of
sustainability.




INFLUENCE!

e
1and insight te chang L
ines anc solicy '@
t i Cnrbnntrn:d.enr.!

4. Cutting food waste

A One third of food
produced globally is
wasted

A In developed countries
this amounts to 95 to 115
Kg per person per year

A Agriculture already b s i

Human disturbance

Unknown Impact
I Low impact
Il High/medium impact
Pollution

O C C u p i e S 3 8 % O Climate change and savere weather

Change In fire regime

Ice free land, and is the

Rasidential and
commercial development

leading threat to i o

Invasive species

endangered species. o

T T T T T T
0 200 400 600 800 1000
Number of CR/EN/VU species
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Trialling thePolicyand building an evidence base

(2015/16)¢ RuminantMeat Reductions

=)

e O GAWC

A More vegetarian/vegan food, better promotion of  ograms st Purnses
choices, move from ruminant to non-ruminant meat - o
(cut from all menus except restaurant) ]

A From 20157 2016: e .

V Ruminant meat purchases decreased by 54% - »
V 28% reduction in CO2 emissions from meat " omen O

V 16% reduction in cost from meat

A Engaged with our customers -
via a survey: = -
1. 68% UCS customers actively seek sustainable CO:e £
options

2. 64% are open to reducing their meat consumption
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Influencing staff * =2

A Presentations, meetings and inductions
for staff to explain policy and empower
them to speak to customers

A Café managers green events
A Vegan cookery classes

A Trips to Borough
Market




